B \Why Design®

| entered the field of design because of my alarm clock.
| was 12 years old.

| found myself holding the "set" button, while clicking the "time"
button hundreds of times, always going one minute over.

| said, “when | grow up, I'm gonna make stuff better.”

And I've been trying to do that ever since.
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Design

-Trode Associates Group

Jack of All Trades|

While at tag, | had a designed
for their seasonal and basics
collection of home products,

as well as their sister furniture
division, tfg, doing much of their
graphic work as well.

Gabriel Prero




dimple clock e

designer: gabe prero
can be made in:

- ceramic
- plastic

- WOod

- metal

D

For concept only. Confidential and proprietary property of trade associates group, Itd. Copyright 2009



helix plate caddy e

designer: galbe prero

the aim of this concept was to introduce innovation to tag'’s line of basic serveware.

- llustrator line work the plate holder separates the plates, avoiding ceramic-on-ceramic chipping,
- Rhino renderings allows a shorter user to grab from the bottom, and brings a centerpiece-quality
- metal tube fabrication elegance to an otherwise boring piece of buffet serveware.

For concept only. Confidential and proprietary property of trade associates group, Itd. Copyright 2009 g




occasional

cascata ledge table

designer: gabe prero

p . / all 3 pieces yield from a single sheet of metal
the stool and shelf are the cutouts from the table legs
! : | [D

For concept only. Confidential and proprietary property of trade associates group, Itd. Copyright 2009



butterfly hook ===

- ceramic

designer: gabe prero

For concept only. Confidential and proprietary property of trade associates group, Itd. Copyright 2009



DESIelll Gabriel Prero

Bl ACCO Brands - Swingline

"I believe you have my stapler” | -

While working for office product
mogul ACCO Brands in their
Swingline division, my duties ran
the gamut, from internal design
projects, to leading new product
development projects, working
hand in hand with members of
marketfing and engineering all the
while. Oh, and once | got popcorn.




“Light Touch™ with Drawer

To revise the Light Touch Hole Punch, my job was to

introduce Swingline’'s patented “"Easy-View” Indicators to

the cap, and design a new base to make chip disposal

easier. My design was a translucent removable drawer

with ergonomic hand grip that carried Swingline’s icanic
ellipse used in other details of the punch.

A division of ACCO BRANDOS CORPORATION Confidential and proprietary property of ACCO BRANDOS CORPORATION Copyright 2008 BRANDS



Electric Stapler

In need of a new skin for their basic electric
stapler, | collaborated with the other designers
to find a new form. The final design comes
from 2 places: the base is an iteration of a new
theme in Swingline staplers, and the cap is a
derivation of my sketch on the bottom left.

A division of ACCO BRANDOS CORPORATION Confidential and proprietary property of ACCO BRANDOS CORPORATION Copyright 2008 BRANDS



- Bamboocell Office Suite

Emotional Product Family |

My BFA thesis, this was an
exploration info a few areas
which | had yet to fully explore:

a cohesive product family and
packaging, use of avant garde
materials, and “objects of desire.”

DESIelll Gabriel Prero
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Urban Fitness|

Working with Life Fitness, our
goal was fo design a piece of
fitness equipment that would fit
into a small urban environment
such as a condo or apartment.

| designed an oftoman that would
convert info a multi-adjustable
bench, olympic bench press, and
had compact free-weight storage.

-Life Fitness Ottoman Bench

DESIelll Gabriel Prero
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Walk This Way | -

The UIC AA Building is quite
confusing. For the ‘08 Senior Show,
we wanted fo ensure no guests
would get lost. Some bent steel and
paint later, school director Marcia
Lausen asked us to make our solution
a permanent fixture.

Bl UIC Art+Design Wayfinders




Background:

The 2008 Senior Show for the School of Art+Design was to be
held in UIC’s very-difficult-to-navigate Art+Architecture Building

There were three disciplines to be showing work:
Electronic Visualization, Industrial Design, and Graphic Design

Objective:

Guide guests to their desired destinations with minimal confusion.



Due to time and budget constrainets,
the system needed to be ,and in

It needed to be , and
as to where to turn next.

would be critical.

We decided a protruding
from the wall would be ideal, and an

form was chosen for its inherent ability
to point, eliminating the need for extensive,
and possibly confusing, graphics.

Continuing as aesthetic previously set by
the architecture department who shares
the building, we opted to use

painted with a , with
The for the disciplines as
well as the use of , Were graphic

standards set for the show.



At the main entrance, an informational
graphic was displayed to establish the
rules of the system with a single glance.

A

Electronic
Visualization

Industrial
Design

Graphic
Design

The signs nest inside each other, then
part ways when neccessary.



Zone O:

Guides guests from secondary
entrance to main entrance

EV, ID, GD

Zone 1:

Main Entrance

Guides guests to second floor
EV, 1D, GD

Zone 2a:
GD branches off to right
to orange door

Zone 2b:
Guides guests up stairs
to EV, |D

Zone 2c:
Guides guests in GD area
up stairs to EV, 1D



Zone 3a:
Guides guests down green
hallway to EV, |1D

Zone 4b:
Guides guests to EV - left
and |D - right
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Branding Defined |

Working with Magnani Confinuum
Marketing, our goal was to design

a product that would fit info one of
three brands; OXO, MINI, or
Adidas. Taking cues from the greater
brand MINI established, | designed
a messenger bag that fits info MINI's
unique branding scheme; sleek,
colorful, customizable, and full of
surprises.

- MINI Messenger Bag
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